in the past been 011 too stereotyped a basis." I pick this, haphazard, out of the condensed mass. In other words, hospital advertising has been in the hands of incompetents. Advertising is a high art, and it is much to be regretted that the people who most highly appreciate this fact are professional beggars. The honest man with sound merchandise to sell is too apt to think that the goods speak for themselves, which would be true were it not that the charlatan displays articles which look better and which cost less. 
